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Career profile
Andrea Marzulli (Rome, 1970) is a media analyst and cultural industries researcher. He is graduated in History of Cinema at the University of Rome and mastered in Audiovisual Management as well as in Digital TV Management and Marketing. In about eight years of experience, he projected, coordinated and realized several researches and consultancies on the Italian and international audiovisual markets for national and local Institutions and for the leading Italian media companies. Some of his papers on the audiovisual market have been presented at the World Media Economics and Management Conference. He has published several articles and papers on Cinema and audiovisual media on various magazines and collective books. As of May 2010, he manages the research division of the Istituto di Economia dei Media - Fondazione Rosselli, for which he coordinates the yearly report on the media markets in Italy and abroad as well as all the research and consultancy projects.

	Personal information


	Name
	
	A n d r e a    M a r z u l l i

	Permanent Address
	
	Via Prenestina 288, I-00177, Roma, Italia

	Current Address
	
	Via Monviso 2, I-00016, Monterotondo Scalo (Roma), Italia

	Telephone
	
	Res (+39) 06 21 70 35 51, Dom (+39) 06 900 80 388

	Mobile
	
	(+39) 340 31 38 347

	E-mail
	
	andreamarzulli@hotmail.com - a.marzulli@tiscali.it


	Nationality
	
	Italian


	Place and date of birth
	
	Rome, November 29, 1970

	Tax Code
	
	MRZ NDR 70S29 H501L


	Work experience


	• Dates
	
	April 2010 - present

	• Name and address of employer
	
	100Autori, Vicolo di san Celso, 3 – I-00186 Roma, Italia (coordinamento@100autori.it, www.100autori.it) 

	• Type of business or sector
	
	Cinema and Television Writers Guild of Italy

	• Occupation or position held
	
	Advisor and Consultant 

	• Main activities and responsibilities


	
	Consultant to the Association for the market analysis and the negotiations on the transmission fee between collecting society (Siae) and tv broadcasters (Rai, Mediaset, Sky)


	• Dates
	
	February 2005 – present

	• Name and address of employer
	
	IEM – Istituto di Economia dei Media, Fondazione Rosselli, Palazzo Corsini - Via della Lungara 10, I-00165, Roma, Italia (istituti.roma@fondazionerosselli.it - www.fondazionerosselli.it)

	• Type of business or sector
	
	Research and consultancy in media and culture industries

	• Occupation or position held
	
	Market and Strategy Research Manager 

	• Main activities and responsibilities

Notes:

Rai: Italian Public Service Broadcaster

Mediaset: leading commercial tv operator

Sky Italia: leading pay-tv operator

Dgtvi: broadcasters association for digital terrestrial television

Co.Re.Com: regional communications authority

Assocomunicazione: advertising agencies trade body
	
	Projecting and managing researches and consultancies on the media market

Director:

- Original Tv Drama Italian Market in the International Scenario (for Roma Fiction Fest), 2009
- Brand and Public Administration Advertising Market in Italy (for Assocomunicazione), Guerini e Associati, Milano 2008
Manager:

- Lombardy Local Tv Broadcasting in the DTT switchover process (for Irer Lombardia), 2010

- Communications Industry in Italy  – Twelveth Iem Report, Guerini Editore, Milano 2009
- Communications Industry in Italy – Eleventh Iem Report, Guerini Editore, Milano 2008
- Evaluation Study on Mercato Internazionale del Film – The Business Street (for Festival del Cinema di Roma), October 2008

- The Local Media System in Sardinia Region (for Corerat Sardegna), October 2008

- The value of Tv Drama in Italy (for Roma Fiction Fest), July 2008

- Branding strategies in approaching tv markets (for Mediaset), July 2008

- Communications Industry in Italy. Tenth IEM Report, Guerini Editore, Milano 2007

- The Value of Entertainment, (for Rai), 2007
- Tv and Minors in European Tv Broadcasting (for Sky Italia), March 2007

- Broadcasters Evolution in the New Digital Landscape (for Rai), January 2007

- Tax Measures for Film Production in Europe (for Sky Italia), November 2006

- Communications Industry in Italy. Ninth IEM Report, Guerini Editore, Milano 2006

- Survey on Local Media in the Lazio Region (for Co.Re.Com Lazio), 2006

- Communications Industry in Italy. Eighth IEM Report, Guerini Editore, Milano 2006

Supervisor or Advisor:

- Latium Local Tv Broadcasting in the DTT switchover process (per Corecom Lazio), 2009

- Local Tv Market in Abruzzo (for Corecom Abruzzo), September 2008
- The future is clear – Second report on DTT in Europe (for Dgtvi), November 2007

- Europe towards Digital Terrestrial Television (for Dgtvi), July 2006

- Rai’s Internationalization Strategies  - (for Rai), 2005

- Rai and pay-tv business model  - (for Rai), 2005


	• Dates
	
	February 2003 - July 2004

	• Name and address of employer
	
	IsICult - Istituto italiano per l'Industria Culturale, Via della Scrofa 14, I-00186, Roma, Italia (info@isicult.it - www.isicult.it)

	• Type of business or sector
	
	Research and consultancy in media and culture industries

	• Occupation or position held
	
	Project Manager (formerly Junior Consultant) 

	• Main activities and responsibilities

Notes:

Mediaset: leading private tv operator in Italy

Cinecittà Group: film development public institution
	
	Coordinating research teams for research projects on national and international tv markets, monitoring european tv scenario, collecting and validating data; 

Manager:
- Entertainment Without Frontiers? year IV – monitoring european tv markets (for Rti – Mediaset Group)

- Tv Production Factors – analysis on Rai and Mediaset production (for Rai)

Supervisor:
- Observatory on Southern Mediterranean Tv Markets - (for Rai)

Consultant:
- Cinema and Multimedia – Cinecittà Group’s digital strategy (Cinecittà Holding)

- Entertainment Without Frontiers? year III – monitoring european tv markets ( for Rti – Mediaset Group)


	• Dates
	
	November 2002 - January 2003

	• Name and address of employer
	
	RaiSat, Borgo S. Angelo 23, I-00193 Roma, Italia, www.raisat.it

	• Type of business or sector
	
	Public Service Broadcasting Group’s thematic channels packager

	• Occupation or position held
	
	Internship

	• Main activities and responsibilities


	
	Research for 'RaiSat Fiction' tv channel, play-list and scheduling assistance, production and post-production assistance


	• Dates
	
	October 1998 - May 2003

	• Name and address of employer
	
	X-Content, Via F. Benaglia 13, I-00153, Roma, Italia, www.35mm.it

Palatino, Via Ariosto 2, I-00040, Pomezia (Roma), Italia, www.cinemastudio.com

Zone Attive - Enzimi, Piazza Vittorio Emanuele II 47, I-00185, Roma, Italia, www.enzimi.com

	• Type of business or sector
	
	Cinema and Culture Publishing and Events Organization

	• Occupation or position held
	
	Editor / Writer 

	• Main activities and responsibilities


	
	Reviews, Interviews and Essays on cinema and culture for web-zines 35mm.it, cinemastudio.com, frameonline.it, zapping.it, enzimi.com


	Education and training


	• Dates
	
	2002 - 2003

	• Name and type of organisation providing education and training
	
	Sociology of Comunications Department, University Roma I "La Sapienza", Rome, Italy supported by FSE – European Social Fund

	• Principal subjects/occupational 

skills covered
	
	Information Technology, Telco, Media, networks and content, tv organization, economy, tv programming and marketing; workshop: business plan for a digital tv thematic channel

	• Title of qualification awarded
	
	Master in Management and Marketing of Digital Television Companies

	• Level in national classification 
	
	Second Level Master


	• Dates
	
	2001

	• Name and type of organisation providing education and training
	
	MA.G.I.C.A. (Master in Management of Film and Audiovisual Company), Rome, Italy, supported by UE Media Programme

	• Principal subjects/occupational 

skills covered
	
	Legal, financial and creative aspects of audiovisual production, new media, marketing

	• Title of qualification awarded
	
	European Master in Management of Audiovisual and Multimedia Industries on line

	• Level in national classification 
	
	First Level Master


	• Dates
	
	1999

	• Name and type of organisation providing education and training
	
	Enfap-UIL, Rome, Italy

Supported by FSE – European Social Fund and Lazio Region

	• Principal subjects/occupational 

skills covered
	
	Intranet and web sites architecture, web pages creation, HTML and JavaScript programming, database management

	• Title of qualification awarded
	
	Intranet-Internet networks consultant


	• Dates
	
	1990-1998

	• Name and type of organisation providing education and training
	
	Universiy Roma I "La Sapienza", Rome, Italy

	• Principal subjects/occupational 

skills covered
	
	Thesis ' Neil Simon’s newyorkese cinema', essay on play adaptations and original screenplays by american playwright Neil Simon;

Studies on Cinema, Theatre, Litterature and Communications

	• Title of qualification awarded
	
	Literature Degree

	• Level in national classification 
	
	University Degree


	Personal skills


	Mother tongue
	
	ITALIAN


	Other languages


	
	
	ENGLISH

	• Reading skills
	
	Very Good

	• Writing skills
	
	Good

	• Verbal skills
	
	good


	
	
	french

	• Reading skills
	
	Excellent

	• Writing skills
	
	Good

	• Verbal skills
	
	Good


	Team skills 


	
	- Managing research teams, including budget and timeline

- Worked in Editorial Offices

- Coordinated students workshop in performing a Shakespeare’s play


	Technical Skills

	
	- Very good computer use; main Microsoft tools (Office, Windows Mail); basic knowledge of HTML, XML, ASP, Javascript, Sql Server; P2P applications; excellent Internet usage and search

- Practitioned in photograph development


	Artistic Skills and Competences

	
	- Attended creative writing workshops, selected in short story contests, published stories in collective books  

- Attended screenwriting workshops (by Robert McKee and John Truby) and seminars on film language (by Ron Richards)

- Practitioned in photograph

- Wrote film reviews for years in cine-webzines and webmagazines


	Other 


	
	Civil Service (1994-95) at the National Institute for Graphic Arts (Ministry of Culture) as photo-archivist


	Driving License
	
	A1 - B (motorbikes not over 125 cc and motor vehicles not over 3,500 kg)


	Other information


	Publications


	
	● “Televisione”, in F. Barca (ed.), L’industria della comunicazione in Italia. Dodicesimo rapporto IEM, Guerini, Milano 2009

● “Home-video”, in F. Barca (ed.), L’industria della comunicazione in Italia. Dodicesimo rapporto IEM, Guerini, Milano 2009

● “L’industria italiana della produzione di videogiochi”, in F. Barca (ed.), L’industria della comunicazione in Italia. Dodicesimo rapporto IEM, Guerini, Milano 2009

● “Struggling for Identity. The Television Production Sector in Italy and the Challenges of Globalization”, in C. Ferrari, M. Ardizzoni (eds.), Beyond Monopoly. Contemporary Italian Media and Globalization, Lexington Books, Lanham, MD, USA, 2009 (with F. Barca)

re-published, modified, as:

● “The Television Production Sector in Italy and the Challenges of Globalization”, in A. Albarran, P. Faustino, R. Santos (eds.), The Media as a Driver of Information Society, MediaXXI/Formalpress, Lisboa, 2009 (with F. Barca)

● “Media company all’italiana”, Mondoperaio, 3/2009, with G. de Matteis Tortora, G. Gangemi, A. Veronese

● Il mercato della fiction italiana nel contesto internazionale, no place, no date (study for Roma Fiction Fest 2009 by Istituto di Economia dei Media della Fondazione Rosselli) (with F. Barca, P. Savini, A. Veronese, B. Zambardino)

● “Televisione”, in F. Barca (ed.), L’industria della comunicazione in Italia. Undicesimo rapporto IEM, Guerini, Milano 2008

● “Venti anni di industria della comunicazione: l’andamento economico del mercato italiano, 1987-2006”, in F. Barca (ed.), L’industria della comunicazione in Italia. Undicesimo rapporto IEM, Guerini, Milano 2008

● AA.VV., Il valore della fiction in Italia, no place, no date (study for Roma Fiction Fest 2008 by Istituto di Economia dei Media della Fondazione Rosselli)

● “Televisione”, in F. Barca (ed.), L’industria della comunicazione in Italia. Decimo rapporto IEM, Guerini, Milano 2007

● “Cinema”, in F. Barca (ed.), L’industria della comunicazione in Italia. Decimo rapporto IEM, Guerini, Milano 2007

● “Home-video”, in F. Barca (ed.), L’industria della comunicazione in Italia. Decimo rapporto IEM, Guerini, Milano 2007

● La domanda di contenuti originali dei principali broadcaster nazionali, in L’industria della comunicazione in Italia. Decimo rapporto IEM, Guerini, Milano 2007 (with F. Barca, A. Veronese)

● Il mercato audiovisivo europeo in M.P. Caruso, F. Medolago Albani, S. Savona (eds.), L’audiovisivo e la svolta digitale, I Quaderni di Thesmos XI, Rubbettino, Soneria Mannelli 2006 (with F. Barca)

● L’industria della produzione televisiva in Italia, in L’industria della comunicazione in Italia. Nono rapporto IEM, Guerini, Milano 2006 (with F. Barca, F. D’Urso)

● “Televisione”, in F. Barca (ed.), L’industria della comunicazione in Italia. Nono rapporto IEM, Guerini, Milano 2006

● “Directory”, in F. Barca (ed.), L’industria della comunicazione in Italia. Nono rapporto IEM, Guerini, Milano 2006

● “Home-video”, in F. Barca (ed.), L’industria della comunicazione in Italia. Nono rapporto IEM, Guerini, Milano 2006

● Ascolti, risorse, imprese. Il mercato televisivo nei big five europei: Francia, Germania, Italia, Regno Unito, Spagna, «Economia della cultura», n. 3, August 2005

● F. Barca, A. Marzulli, Mediaset, febbre da calcio, «Il Sole 24 ore», February 10, 2005

● A. Marzulli, F. Medolago Albani, A. Zaccone Teodosi, Tutto sulla “banda larga”, «Millecanali», n. 325, July-August 2003

● A. Zaccone Teodosi, F. Medolago Albani, A. Marzulli, Sky alla conquista dell’Italia, «Millecanali», n. 324, June 2003

● A. Zaccone, F. Medolago, F. Barca (ed.), Mercanti di (bi)sogni. Politica ed economia dei gruppi mediali europei, Sperling & Kupfer, Milano 2003 (brief extracts)


	Conference papers
	
	● F. Barca, A. Marzulli, The Television Production Sector in Italy and the challenges of globalization, paper presented at the 8th World Media Economics and Management Conference, Lisbon, May 19, 2008

● F. Barca, A. Marzulli, L’industria della produzione di fiction. Mercato, regole, prospettive, RomaFictionFest, Roma, July 5, 2007

● F. Barca, A. D’Arma, A. Marzulli, Digital Terrestrial Television in Italy: ‘Conservative’ Innovation?, presented at the 7th World Media Economics Conference, Beijing, May 18, 2006

● F. Barca, A. Marzulli, The Media Industry in Europe: landscape, changes and models, presented at Rak (Regulatorna Agencija za Komunikacije, Communications Authority of Bosnia) in partnership Agcom-Rak, Sarajevo,  September 2005


	Teaching
	
	● Lecturer in Media Industry and Communications Market Analysis in various courses of the Scuola Superiore di Pubblica Amministrazione (offices of Bologna, Reggio Calabria, Caserta) in 2009


	Personal interests and hobbies
	
	Cinema, Literature, mass-media. History and intelligence in the Cold War; psychology; Eastern disciplines; soccer, jogging and billiards. Writing short stories:

● AA.VV., Letteratura & Musica del Novecento, Stampa Alternativa, Roma 2001

● AA.VV., Sottotesto, cd-rom Scuola Holden, Roma-Torino 2001

● AA.VV., Scrittura fresca, Adn Kronos Libri, Roma 1999

● AA.VV., Scrittura fresca, Edizioni Alisei, Roma 1998


May 2010

